ORNAMENTATION TAKES A
HOME FROM THE SIMPLE TO

THE SUBLIME, ESPECIALLY

Margot I'Iamp'uman discovered
the joys of tile when she and her
hushand built a house in Aspen 16
years ago.

“1 just fell in love with it!” she
declares. Her passion for the mate-
rial grew until she decided to apen
a business, ;u;”iug tile uxulusiw-]_v_
She a].rc;u'y had a background in
sales, so she loaded her car with
samplcs and drove around Aspen
visiting contractors, convincing
them to use her slri].'ain_af pmducl;-'
in their million-dollar projects.

Business was gond, so 10 years
ago she moved into the Denver
Dcsign Center on South Bmadwa}f
and npunctl Decorative Materials
[nternational Limilurl, specializiug
in tile and stone for bathrooms and
kitchens. She later added fine lines
n{ faucels, hathroom accessories,
sinks, vanities, -and lighling.

From clegant to casual or purcl_\r
r'uﬂlay, the riglﬂ nmtcria!s [ur any
sl'ylc of home are available at
Decorative Matcrials, and the staff
has traveled the world scarclﬁng for
prnclucts of distinction and Iwaut}'
that are pcr£cq:l: for i:orla}"s high-
end homes. But, I{amplcmazi is
quiclq to a(l(l, not all of her lines are
expensive, and she can pruvicle
materials for the entire house—
from a gracious master bath or ele-

gant kitchen to the secondary

Imsmn i

haths, |aumlr3.- room, and every-
t]‘:ing in between. Stone work and
tiles from Decorative Materials
also appear around rircplm:cs and
entryways in some of Colorado’s
most sl}'iish homes, and
||.-|m|1|uman believes that she
UHJ.‘!'.—_: l|u- |wsl :‘-l.'lg:uliuu for unusual
ducumlin_{ items to l'll.' found any-

“.'ll{'l't..' at ('Il'l'\' ’"‘i\_'L‘.

“I'm not artistic, but I represent

the craftsman who are,” says
”mnp'vman. iC:.lrn:nl]y, she repre-
sents 30 companies and craftsmen
on a regular basis, sclling their
I'lrm_{ucls to l[u,- I.rmlu—l]csigllur:‘-,
ducuralurs, arcl]itc-:l::r |1ui]l[ur:=.
aml contractors.

Tln‘ I)enw:r I)QSigll CL‘[‘I‘.‘L‘r
showroom boasts 3,500 square feet

u{ lilu aml stone -_:ampll.-:'

more
than the average person would
imagine could |mssi!:|y be available!
“.uupleman also has a 2,500-
squaru-funt showroom in Ba:‘-alt,
right down the road from Aspen.
Both showrooms are wonderlands

u[ cuiur an(l texture, (la.?.?.li.ng IIIL‘

Y § A N DR A

* tin x:cilim-*.:-‘-

ELLI!@!IDOTT

eye and s-parl-eing the imagination.
The Basalt showroom also carries
lmr]eing back to its

and shows a variety

mining (la_\fs
of other In-m.iucls suitable for the
vintage look found in many of
Aspen’s gracious homes.

Both locations {lisplay beauti-
hlll)" tlc.-'i_gne:l vignettes, show-
casing tile and stone :'urfa-:cs,
lighting, and state-of-the-art
p]un:ljin_,:_', In Denver, Hamplcnmn
umpluys four :'-alcsru'n|1lw who assist
clients with Ju:tign, Often a
-.Iu:*-'tgm'r will select the elements
and Hamplmnan's staff ]IL‘I[!‘E put
l!'_u,-m l(lgullu'r, H.‘Ilnrl-]-.‘ln:ln
a.-mplmsizc.-'- customer service, and
says her mission is to help the
r!c‘sigjnm‘s to do their iu]‘.l.

“We alv«‘ays go that extra mile to
l1e|p a client pu” a project
tngetiwr," she notes.

One of Decorative Materials’
suppliers is now uﬁcritig a hot new
prmlucl—tilu manufactured to
capture {'l]u \l'{il’]l'ltil and ]wau{y of
hand-carved stone. The .-'unpplicr is
Sonoma TI‘]IL‘I'Il('!kL‘I'S, whose sjugan

is “Handcrafted in America Iuy

really nice punp'c." According to its
website, the company shares
I'];melu.-mnn'.—' “passion” for lilc,
creating a pmtluct that “rivals the
earth’s most hcmlli[u' stone but
with the cluralailily of tile at one-
third the price of stone.”
Sonoma's Reserve line takes its
inspiration fmm nature dl‘l(] :chlﬁ-
tecture and is suitable for interior
or exterior use. The process starls
la'v ]mrul-suulptin_g‘, L!L‘Siglls, lllt’ti
creating dies that last for just 200
to 500 pressings, ll;-pcnding on the
nature of the design. Pigments

create a I‘c'lilll?ﬂ'.\' U'E 1.;0'“1’.-‘-, [{1“nwcf.]






by glazes. Tiles are then fired in
2,100-degree kilns, offering lasting
strengl:}l. A spectacular entryway,
mantel, and fireplace surround
using this prﬂduct is on display in
the Decorative Materials’ Denver
showroom.

Hampleman also represents a
Pennsylvania craftsman, who has
done work at the White House,
who has per{ecfe(] a process that
consists of a stone, p]aster, and
concrete aggregate p]acecl in a mold
to create beautiful tiles for stove
hoods or ﬁrep]ace mantels for half
the cost of real stone.

If real stone is what your job
l:lemant]s, Decorative Materials can
supply marble and granite for slab
vanities and kitchen countertops.
A]l:]mugl-l some comes from the
United States, the past few years
Hamp]eman has found 80 percent of
her stone in Italy, Spain, and Turkey.

Decorative Materials is the

exclusive Colnraclo distributor for

Epstone, importers of stone from
arouml t]-.e world, wllic}l recently
named Decorative Materials as
the most bheautiful showroom of
all its dealers.

Mosaic art is another design ele-
ment that lends distinction and
I:cau’c_v to a home. New Ravenna is
a quality name in custom mosaics
that are available ’rhrough
Decorative Materials. Artisans at
New Ravenna handcraft mosaic
tiles. The timeless craft that put
Venice's San Marco on the map
now comes in modern colors and
designs for 21st-Century homes.
Mosaics can add itc:-cus, cu]or,
}H:auty, and elegance while malging
a persanalizc& clesign statement,
notes I"Iampleman. On the floor or
on the wall, borders featuring
fc:-liagc and flowers can flow seam-
lessly into fields of stone, creating
dimension and dEPt.Iﬂ.. Accents and

borders can define a space or give it
a sop]-ﬁsticated finish.

Glass mosaics from Il:aly's
Bisazza Tile create airy, dream-like
areas. A shower stall in blue-and-
white undulating tile gives the
bather a feeling of swimming in

*warm, sunlit water. Another sup-

p]ier, Innovative Glass E]ements,
pmcluces a variety of giass mosaic
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sells who!'ﬁs’alﬁ fOf'tffE trade—

designers, decorators, architects,
ummmmnm

wew a designer's por&bho. For
;hfemuhm or an appointment, call
303-733-2455.

pru{lucts with metallic or glazcd
finishes for interior and exterior
installation.

One of the hottest new looks is
combining glass tile with metal tile,
Hampleman says. Copper and
bronze add warmtll and sheen to
baclasplas!les, countertops, shower
wa.“s, tal:letups, and floors. Paired
with niclzel, pewter, and stainless
sinks and Faucets, metal tiles make
a bold statement.

Hampleman gets many of her
distinctive Iight fixtures from
Urban Archaeology, a New York
company that got its start two
decades ago saving and restoring
historic architectural elements



from old buildings scheduled for

demolition. Unahle to meet the
growing demand for the restored
masterpieces, Urban Archaeology
c!e-veloped lines of [iglrling, hath
accessories, washstands, and
medicine cabinets with the same
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attention to detail that is used in
its restoration projects. Products
from Urban Archaco]og_\' can be
seen at the Plaza and St. Regis
hotels and the Yale Club in New
York City. Urban :\rcl'laealugyrs
American designs emp]‘lasize the
influence of industrial rlesign of
the 19&1 Ceniury to the mo(l-
ernism of the mid-20th Century.
Decorative Materials continues
to add lines and will look for
resources for custom or unusual
prolIucts for clients. And thanks
to l‘lamp]eman's many years of
experience in the Eusiness, if she
doesn’t have a particular prorlucl:,
she usual]y knows where to find it.
To visit the Denver slmwmom,
call 303-722-1333; in Basalt,
970-927-0700. 'l
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